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BUSINESS BAY AND BINGHATTT AQUARISE
A STRONG INVESTMENT OPPORTUNITY

HIGH RENTAL DEMAND
& ROI IN BUSINESS BAY

CURRENT AVERAGE ROI
IN BUSINESS BAY-

6% — 8%

POSITIONED UNITS
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OCCUPANCY RATES

IN BUSINESS BAY-

ABOVE:

85% I

DRIVEN BY ITS MIX
OF COMMERCIAL
AND RESIDENTIAL
DEVELOPMENTS

I-BEDROOM UNITS IN BUSINESS

BAY RENT FOR:

70,000 ™ 95,000

A\ D) A\DID/

i IF YOU BUY A UNIT IN AQUARISE
- FOR AED 1IM, AND RENT IT AT

i AED / YEAR

THAT'S A GROSS YIELD OF

1,7%

HIGHLY COMPETITIVE
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NOT ALL BUYERS OR

« PRICE

INTERNAL-FACING UNITS CAN BE MORE AFFORDAI

DEMAND AND KEEPING VACANCY RA
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2.
LOWER ENTRY PRICE, HIGHER ROI

A CANAL-VIEW UNIT RENTS FOR

AED 95,000, COSTING AED 1.3M

AN INTERNAL UNIT RENTS FOR
AED 80,000, COSTING AED 1.05M

ROI
~7.6% VS. 7.3%

PREMIUM-VIEW UNIT

WITH A LOWER PRICE PER SQ. T, GIVING YOU A HIGHER
RENTAL YIELD

BINGHATTI.COM
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3.
LESS NOISE AND DUST

FROM ROADS

INTERNAL-FACING UNITS OFFER QUIETER LIVING
WITH LOWER TRAFFIC EXPOSURE
— IDEAL FOR:

. FAMILIES  + REMOTE WORKERS

BINGHATTI.COM
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FUTURE-PROOFING

ELEVATED PODIUMS AND S
LAYOUTS PROVIDE:

« ROAD SEPARATIO

« NATURAL LIGHT

o AIRFLOW

EVEN FOR INTERNAL UNITS

BINGHATTI.COM 2025
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THE REST OF THE MARKET. W W

BINGHATTI.COM




wuhalc gy
BINGHATTI

1.
PRICE PER SQ. FT. REFLECTS
NEW CONSTRUCTION

MOST OF THE “LOWER” DRICE DER SQ. FT. -,.f“ | 1 AUUA . N _-____:'._-_;:."--i-"""'
IN BUShESSES o ~ AED 2300/SQFT, = =%

AED 1,400-1,800/SQFT.

APPLIES TO OLDER BUILDINGS (5-10+ YEARS), WITH
OUTDATED FINISHES, FEWER AMENITIES, AND HIGHER
MAINTENANCE COSTS

2,800/SQFT. I
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" THERE AREN'T MANY AMEN

IN THE TOWER , HOW WILL THA"TE s
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1.
HIGH-QUALITY,
LUXURY - LEVEL A

« GYM . ARTIFICIZ

wITH 4-STAR HOTE
NIVANDJAYSIDN

BINGHATTI.COM
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COMMON AREAS:

- LOBBY « CORR

BINGHATTTS SIGNATURE
AESTHETIC COMBINING S
AND PREMIUM MATERIALS.

BINGHATTI.COM
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BY FOCUSING ON HIGH-USAGE

« GYMS - POOLS

BINGHATTI CUTS  UNNECE

COST-EFFICIENCY

BINGHATTI.COM
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LOWER
CHARGES

INVESTORS.

832672
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HERE'S HOW THE P
TO EVERYDAY L

. FUNCTIONAL & SPA

UNITS IN AQUARISE ARE
TO MAKE MAXIMUM USE O

« WELL-PROPORTIOI
BEDROOMS

- BALCONIES

« OPEN-PLAN KITCHI

BINGHATTI.COM
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2. PRIME LOCATION FOR DAILY
CONVENIENCE

QUICK ACCESS TO DOWNTOWN DUBAI, DIFC,
AND DUBAI MALL CLOSE TO:

« PUBLIC TRANSPORT
« SUPERMARKETS
« SCHOOLS

- CAFES

BINGHATTI.COM
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STUDIO PROPERTIES STUDIO-AQUARISE

AVG PRICE
AVG PRICE PER SOFT AVG PRICE

1.3 2,340 1.2
M M

SOFT

BINGHATTI.COM
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1 BEDROOM PROPERTIES 1 BEDROOM AQUARISE

AVG PRICE
AVG PRICE PER SOFT AVG PRICE

2.1 2,530 1.9
M M

SOFT

BINGHATTI.COM
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2 BEDROOM PROPERTIES 2 BEDROOM AQUARISE

AVG PRICE
AVG PRICE PER SOFT AVG PRICE

3.4 2,520 3.1

SOFT M
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3 BEDROOM PROPERTIES 3 BEDROOGOM AQUARISE

AVG PRICE
AVG PRICE PER SOFT AVG PRICE

4.9 2,650 4.4
M M

SOFT

BINGHATTI.COM
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4 BEDROOM PROPERTIES 4 BEDROOM AQUARISE

AVG PRICE
AVG PRICE PER SOFT AVG PRICE

7.3 3,692 6.9
M M

SOFT

BINGHATTI.COM
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